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Welcometo

Semiotics for social problems

ÅWhy you need it 

Åused worldwide by commercial brands
Ådeveloping products that sometimes cause more problems 

than they solve ςwe need to redress that balance

Åfocus on insight & strategy, not just data 
collection

ÅSemiotics comes from social science and is perhaps a more 
natural fit with social research than with making better brands 
and ads ςǎƻ ƭŜǘΩǎ ǎǘŀǊǘ ǳǎƛƴƎ ƛǘΦ
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Åpick your topic
Åon-the-spot analysis
Å take home marcoms

ACTIVITIES OUTCOMES
Åa semiotic tool kit
Åappeal to the public
Åmaster social trends



HOW TO FIND A TOPIC TO STUDY



Finding a topic

Å5ƻƴΩǘ ǿŀƛǘ ŦƻǊ ŀ ōǊƛŜŦ ǘƻ ŎƻƳŜ ƛƴΣ ǘƘŀǘΩǎ ǘƻƻ ƭŀǘŜ ǘƻ ǎǘŀǊǘ ŘƻƛƴƎ 
ǎŜƳƛƻǘƛŎǎΦ .ŜƎƛƴ ǎŜƳƛƻǘƛŎǎ ǊƛƎƘǘ ŀǿŀȅΣ ǘƘŜƴ ȅƻǳΩƭƭ ōŜ ǊŜŀŘȅΦ

ÅRather than focusing on problems, focus on 
solutions. Commercial businesses usually want 
results more than they want deep analysis of a 
problem. This may also be true of buyers of social 
research.

ÅMake life easier for your client by investigating 
what consumers are alreadydoing or trying to do 
and work with that tendency rather than against 
it .



OBSERVE SOMETHING UNUSUAL OR

INTERESTING IN MASS CULTURE
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ACTIVITY!
collect data

work in a 
pair

or in a 
small 
group

5 minutes


